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Please amend the claims as follows; 

1 . (Currently amended) A method for cross marketing products between a first company and a 
second company engaged in a bilateral cross-marketing relationship, the method performed over 
an interconnected plurality of point-of-sale terminals and a server, and comprising the steps of: 

establishing a parameter of the cross-mar keting relatio nship bv mutual consent of the first 
and second companies, the parameter including a discount on a second product offered bv the 
second company, the discount contingent upon a condition at least partially satisfied bv a 
purchase of a first product offered for sale by the first company: 

at the first company, identifying a straight sale that includes the purchase of the first 
product of a fii&t c o mpany by a particular consumer at a first point-of-sale termina l, granting the 
discount and storing an indication of the purchase of the first product in a database on the server; 

a t the fi r s t c o mpany, ccnditi o ning tlte grant o f a disc o unt f o r a second p r oduct a t a second 
company o n the purchas e o f the fii ' st pr o duct a t the first c o mpany; and 

at the sec o nd company, o ff e ring fo r sal e tli e second product if th e paiticular c o nsume r 
makes a purchase of the firs t pr o duct ; 

at the second company, receiving a request from the particular consumer for the second 
product, querying the database to determine [[if]] that the particular consumer has purchased the 
first product from the first company, and standing ready t o accept providing the discount on the 
second product and updating the database to reflect the providing: 

tog<J W thg fast pygd^rt ^mg a msff-piftytc^t^tf prodwti calculating and recording an 
amoimt of cross-marketing revenue realized firom a predetermined portion of the cost of the 
straight sale the first pmchase to a marketing fund accoimt in the database; and 

based on the providing of the discoimt allocating at least a portion of the cross-marketing 
revenue and a predetermined portion of the cost of the discount in the fund to reimburse the 
second company for the discoimt 
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2. (Currently amended) The method of claim 1 , wherein the discount is a 100 percent discount 
step of uunditi o nolly g r an t ing a discount c o mprises: 

at a first company^ c o nditiomng th e grant o f a 100% discoun t f o r a sec o nd product at a 

second company on t he purciiase of a first pr o duct a t tlic first c o mpany . 

3. (Currently amended) The method of claim 1, wherem the discount is less than 100 percent 
step of conditionally g r antmg a disc o unt compri s es: 

at a first company, c o nditi o ning the grant of a less^tlian^lOO'X) discount fo r a sec o nd 

p ro duc t at a second company o n the purchase of a fiist product at t he first c o mpany . 

4. (Currently amended) The method of claim 1 , f ui " thcr c o mprising the s t eps o f wherein the 
granting comprises : 

recognizing the p u r chase o f th e first pro duct a t the first company by a constmi e rr artd 
crediting an account of the consumer with the discount. 

5. (Previously presented) The m^od of claim 3, further comprising the step of : 

notifying the consumer of the discount. 

6. (Canceled) 

7. (Canceled) 

8. (Canceled) 

9. (Canceled) 

10. (Canceled) 

11. (Canceled) 
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12. (Cxirrently amended) The method of claim [[10]] L further comprising the steps of: 

a t a third company, c o ndi t i o ning t lic giaiit uf a second discount f o r the sec o nd p ro duct at 
the second company o n the puidiaac uf a third product at the third c o mpan y; 

establishing a further parameter of a cross-marketing relationship between a third 
company and the second company bv mutual consent of the seco nd and third companies, the 
further parameter including a sec ond discount on the second product the second discount 
contingent utx)n a condition at least partiallv satisfied bv a purchase of a third product offered for 
sale bv the third company! and 

at the second company, standing ready to accept provide the first and second disc o un t 
discounts, o n tlie sec o nd p ro duct. 

wherein the s t ep o f selling comprises acc e pting the discomit and th e s e cond discount on 
tlie second pix i dtict. 

13. (Currently amended) A method for cross marketing products between a first company and a 
second company engaged in a bilateral cross-marketing relationship, the method performed over 
an interconnected plurality of electronic sales terminals and a server, and comprising the steps of: 

establishing a parameter of the cross-marketing relationship by mutual consent of the first 
and second companies, the parameter including a discount on a second product offered bv the 
second company, the discount contingent upon a condition at least partiallv satisfied bv a 
purchase of a first product offered for sale bv the first company: 

at [[a]] fte first company, c o nditi o ning tlie grant o f a pr o m o tional discount value f or a 
second p roduc t at a second company o n a purchas e of a fii st product a t th e fir s t c o mpany; 

recognizing a straij^t sale that inc^iy^fis the purchase of the first product at one of 
the plurality of electronic sales temiinals a t th e fix ' st company by a consumer and the grant of a 
granting the discount; 

crediting an account of the consumer maintained at the server with the discount; 

notifying the consumer of the discoimt; and 

based on a providing of the discount to the consumer depositing a predetermined 
amount of money into [[an]] a marketing fund account maintained at the server for the benefit of 
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the second company in at least partial compensation for accepting providing the discount; and 

at the second company, oficring f o r sale tlie second pmducl, receiving a request from the 

consumer for the sec ond product and standing ready to accept provide the discount p r o m o ti o nal 

disc o unt value on tlic &ccoud product , 

\^1ierein the amount of money deposited into the marketing fund accoimt [[is]] includes a 

predetermmed percentage of revenue realized from the purchase of the first product andLa 

predetcimined percentage of the cost of the discount. 

14. (Currently amended) Hie method of claim 1 3, further comprising the steps of: 

establishing a further parameter of a cross-marketing relationship between a third 
company and the second company bv mutual consent of the second and third companies, the 
farther parameter including a second discount on the second product, the second discount 
contingent upon a condition at least partially satisfied bv a purchase of a third product offered for 
sale bv the third company: and 

at a third com p any, condi t toningifae g r ant of a second discount fo r th e second product at 
the second eompanyta n ihe p urchas e of a third pr oduct at th e tliird company; 

at the second c o mpany, standing ready t o accept the sec o nd disc o unt o n tlic sec o nd 

pr o duct; and 

at the second company, selling the second product, accepting and providing the discount 
and the second discount on th e s e cond product . 

15. (Canceled) 

16. (Cxurently amended) A method for cross marketing products between a first department and 
a second department at a company using an electronic sales terminal and a server coupled by an 
electronic conamunications link, wherein the first and second departments are engaged in a 
bilateral cross-marketing relationship, the method comprising the steps of: 

establishing a parameter of the cross-marketiny relationship bv mutual consent of the first 
and second departments, the parameter including a discount on a second product ojBfered bv the 
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second department, the discount contingent upon a condition at least partially satisfied by a 
purchase of a first product offered for sale bv the first department: 

at a c o mpany, conditioning th e gimit of a discount at o ne o f a plui ' ality of sales tciminal& 
f o r a second produc t a t a sec o nd depaitment within the c o mpany o n a purchase at th e sam e ora 
different one o f the plu r ality o f sales t erminals of a first product at a firs t depaitment o f th e 
c o mpany; 

at the first department, recognizing a straight sale that includes the purchase of the first 
prodxict a t the first department at a first one of a plurality of sales terminals by a consumer and 
th e gran t o f a granting the discount; 

crediting an account of the consmner maintained on the server with the discount; 

notifying the consimier of the discount; 

based on a providing of the discount to the consumer, depositing a predetermined amount 
of money into [[an]] a marketing fund account maintained on the server for the benefit of the 
second department in at least partial comj)ensation for accepting providing the discount; and 

at the second department, receiving a request firom the consimier for the second product 
off e ring f o r sale the sec o nd pr oduct and standing ready to accept provide the discoimt at the same 
or a different one of the plurality of sales terminals on the second product, wherein the money 
deposited into the marketing fund account for the benefit of the second department amounts to a 
predetermined percentage of revenue realized fi-om the purchase of the first product and a 
predetermined percentage of the cost of the discount. 

17. (Currently amended) A method for cross marketing products between a first company and a 
second company engaged in a bilateral cross-marketing relationship^ the method performed over 
an interconnected plurality of point-of-sale terminals and a server, and comprising the steps of: 

estal^1i<ylT^^P a parameter of the cross-marketing relationship bv mutual consent of the fu-st 
and second companies^ the parameter including a discount on a second product offered bv the 
second company^ the discount contingent upon a condition at least partiallv satisfied bv a 
purchase of a first product offered for sale bv the fi rst company: and 

fttthe fet company: 
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at a first ccrmpauy, c o nditioxmig the g r ant of a pr o mo t i o nal disc o unt value fo r a second 
product at a second c o mpany on a purchase o f a fii - at product a t the first company; and 

at the sec o nd c o mpany, o ffering fo r sale the sec o nd pr o duc t and s tanding rea d y to accept 

the promutiuual discount value o n the sec o nd product; 
d ie m e thod fiirth e r including: 

identifying a straight sale that includes the purchase of the first product by a 
particular consumer at a first point-of-sale terminal; 

sending first purchase data identifying at least the first product from the first 
point-of-sale terminal in substantially real-time to the server; 

determ ^lP^T]^g ftf t h^ server that the first purchase data identifies a cross-marketed 
prodwt for Wbi9h tfag paira^etey |ia^ b^eq ^stabUshj^d; 

based on the first product being a cross-marketed product granting a promotional 
discount value to an account associated with the particular consumer, the promotional discount 
value contributing towards satisfying the discount condition: 

py9Y^di^e flfi jndigfttlQn of ti^g prgmptior^al diiswvmt vft^w qp a rgg^ipt to 

the consumer for the straight sale: and 

comparing tlic first purchase witli qualifying cioss - mai ' ke t ing purchas e s, and if the 
fii ' st puicliaA c includ e s at l e ast o n e qualifying fii&t cumpany ciuss^marketing product, tlien ; (i) 
awarding tlic pr o motional discount value associated with that first purchase t o an account 
iden t ifi e d with the pai ' ticular c o nsumer, and (ii) tranafei T ing an indica t i o n o f the awetfded 
p r om o ti o nal disc o unt value back t o the fi r st point ' of ^ sale t erminal and printing the indicati o n of 
the p r o m ot i o nal discoun t value o n a receipt issu e d to the c o nsumer at th e first point -ofi sal e 
terminal for that purcliasc; and 

recording an amount of [[the]] cross-marketing revenue realized firom a t least t lic 
fnst pmcliasc the straight sale to a marketing fund accoxm t wherein the marketing fund account 
is structured to defray the second con^panv's costs in dispensing products in conju nction with a 
first promotional discount value earned bv the purchase of the first company's products, and the 
first company's costs in dispensing products in conjunction with a second promotion al discount 
value earned bv the purchase of the second comp anv^s products . 
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18. (Canceled) 

19. (Previoxxsly presented) The method in claim 1 7, wherein the server further includes a 
marketing engine. 

20. (Currently amended) The method in claim 17, further comprising: 

identifying [[the]] a purchase of [[a]] fiie second product by the particular customer from 
the second company at a second point-of-sale terminal; 

sending second purchase data identifying at least the second product from the second 
point of sale terminal in substantially real-time to the server; 

comparing the particular customer account account's stored promotional discount value 
with a required pr o mo t i o n value redemption threshold on the serve r, the threshold value 
satisfying the condition : and 

if the consumer accuuul account's stored promotional discount value Is - high enough to 
permit redemption o f a p ro m o ti o n is at letist equal to the threshold value, then permitting the 
consumer to redeem a pr o m o ti o n based o n their a pr o m ot i o n vfiluc for the second company 
product the discount . 

21 . (Currentiy amended) The method in claim 17, wherein the promotional discount value 
comprises a predetermined number of award points. 

22. (Currently amended) The method in claim 17, wherein the amoimt recorded into the 
marketing fund comprises a predetermined percentage of the revenue realized from the first 
purchase straight sale , 

23. (Currentiy amended) The method as in claim 17, fiirther including receiving [[an]] a 
consumer account inquiry from a consumer at a point-of-sale terminal at the store of a company 
participating in the cross-marketing. 
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24. (Cuirently amended) The method as in claim 17, further comprising receiving a consumer's 
unique identification number at the beginning [[or]] of a sales transaction or [[an]] a consumer 
accoxmt inquiry transaction. 

25. (Previously presented) The method as in claim 17, \\1ierein the server is an in-store server. 

26. (Previously presented) The method as in claim 17, wherein the server comprises an out-of- 
store external server. 

27. (New) The method as in claim 1 , wherein if a further product is purchased from the second 
company in combination with the providing of the discount, a predetermined portion of the cost 
of the further product is contributed to the marketing fund account for the benefit of the first 
company, the purchase of the further product constituting an incremental referral sale. 

28. (New) The method as in claim 13, wherein if a further product is purchased from the second 
company in combination with the providing of the discount, a predetermined portion of the cost 
of the further product is contributed to the marketing fund account for the benefit of the JSrst 
company, the purchase of the further product constituting an incremental referral sale. 

29. (New) Itie method as in claim 16, wlierein if a further product is purchased from the second 
company in combination wdth the providing of the discoxmt, a predetermined portion of the cost 
of the further product is contributed to the marketing fimd account for the benefit of the first 
company, the pxm:hase of the further product constituting an incremental referral sale. 

30. (New) The method as in claim 17, wherein if a further product is purchased from the second 
company in combination with the providing of the discount, a predetermined portion of the cost 
of the further product is contributed to the marketing fund account for the benefit of the first 
company, the purchase of the further product constituting an incremental referral sale, 
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